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Meet Lauren.

data  nerd .  g i r l  mom (x2) .  p re t ty  d ress  lover.

China India Italy



• They a l l  requ i re  a  strong content  s trategy .

• Your  market ing  channe ls  a re  no th ing  w i thout  
content .  

• So…what  s to r ies  are  you shar ing?

Content is King



• Ident i fy  the  types o f  content

• Tips  fo r  how to  c rea te  qua l i ty  content  

• Tips  fo r  how best  to  d is t r ibu te  content

• Help fu l  content  c rea t ion  too ls  

On the agenda



• What  exac t l y  i s content?

– Photo
– Video
– Editorial

Creating content



S o u r c e :  D O M O



What’s the last piece 
of content you 
engaged with? 



What’s your 
story?



Who is your

audience?



• 4 P i l l a rs  o f  Content  Creat ion :

– Emotion  😜

– Information 🙌

– Aspiration 😍

– Identity 🔍

Creating content





• Pil lar 1: Emotion

– Your audience wants to feel something. 
Anything.
• Memorable content
• Moving content
• Enjoyable content

Creating content

Shareable
content



• Pi l la r  2 :  In fo rmat ion

– Give them content they can use
• ”How-to” tutorials
• Hacks
• Shortcuts
• Tips
• Guides

Creating content



• Pi l la r  3 :  Asp i ra t ion

– Makes the audience want to try something, 
do something, go somewhere

– Motivates and inspires
– Encourages audience to think towards the future

Creating content







• Pi l la r  4 :  Ident i ty

– Don’t cast the widest net
– Niche, targeted subject
– Relevance = Value

Creating content



Now, let’s talk about 
creating content.



Feature user-
generated content

Use images with 
bright lighting 

Use an impactful 
or visually 
stimulating 
image

Stop them in 
their tracks

Write a compelling 
caption



Tells a story

Short and 
sweet

Ambient noise



• Attention-grabbing 
headline

• Write at least 300 
words

• Include 3-5 photos

• Hyperlink key pages 
throughout each 
post



• FREE t oo l s  a l l  con ten t  c rea to rs  can  use :

– Photos:
• Free, easy Photoshop version
• Adobe Spark
• Canva

– Video
• iMovie
• Lumen5
• Boomerang

– Infographic
• Google Charts
• Infogram

– Be a copycat! Watch, learn and implement

Creating content for owned media



So now you’ve got a great piece of 
content, but what do you do with it? 

¯\_(ツ)_/¯



• Rule  o f  5 :  For  every  p iece o f  content  you c reate ,  
f i nd  AT LEAST 5 d i f fe ren t  ways to  use i t .

– Post an article on your website.
– Share the article on Facebook, LinkedIn, Pinterest, 

etc.
– Include a link to the article in your eNewsletter.
– Create a short video that accompanies the article.
– Create a Facebook or Instagram Story about the 

article.

Publication



• Reuse and recyc le  content .

• Only  2% of  your  on l ine  aud ience sees any g iven 
pos t .

• Reuse evergreen content  in  the  fu ture .

• Refer  users  to  content  when poss ib le .

– Answer online questions with content.

Publication



• Cont inue the  conversa t ion .

– Be yourself! Be a human.
– If people share something, show appreciation.
– Answer questions in a timely manner.
– Like, love, and laugh.

Publication



• Schedu le  your  content  in  advance.

– Facebook: built-in scheduling
– Twitter: Twitter Ads
– Instagram: Latergram
– eMail: Constant Contact, Mailchimp, iContact, etc.

Publication



Let’s Discuss

Quest ions ,  concerns ,  success  s to r ies ,  lessons 
learned,  e tc .



Contact me 
anytime!


